
BUILDING THE
LATAM ECOSYSTEM



This report contains forward - looking statements as defined in the United States Private Securities 
Litigation Reform Act of 1995 concerning our financial condition, results of operations and businesses. 

These forward - looking statements are subject to a number of risks and uncertainties, many of which are beyond our
control and all of which are based on our current beliefs and expectations about future events. Forward - looking statements 
are typically identified by the use of forward -ÿČČüðĆèšĦÛěąðĆČÿČèļšğĪÑîšÃğšƈÐÛÿðÛĵÛğƈŤšƈÛĻĘÛÑĦğƈŤšƈąÃļƈŤšƀĶðÿÿƁŤššƀÑČĪÿ×ƁŤšğîČĪÿ×ƈŤš
"intends", "estimates", "plans", "assumes" or "anticipates", or the negative thereof, or other variations thereon or comparab le 
terminology, or by discussions of strategy that involve risks and uncertainties. 

These forward - looking statements and other statements contained in this report regarding matters that are 
not historical facts involve predictions. No assurance can be given that such future results will be achieved. 
Actual events or results may differ materially as a result of risks and uncertainties facing us and our subsidiaries. 
Such risks and uncertainties could cause actual results to vary materially from the future results indicated, 
expressed or implied in such forward - looking statements. 

There are a number of factors that could affect our future operations and could cause those results to differ 
materially from those expressed in the forward - looking statements including (without limitation): (a) changes to IFRS 
and associated interpretations, applications and practices as they apply to past, present and future periods; (b) ongoing and
future acquisitions, changes to domestic and international business and market conditions such as exchange rate and interest 
rate movements; (c) changes in domestic and international regulatory and legislative environments; (d) changes to domestic 
and international operational, social, economic and political conditions; (f) labour disruptions and industrial action; and 
(g) the effects of both current and future litigation. 

The forward - looking statements contained in the report speak only as of the date of the report. We are not 
under any obligation to (and expressly disclaim any such obligation to) revise or update any forward - looking 
statements to reflect events or circumstances after the date of the report or to reflect the occurrence of unanticipated 
events. We cannot give any assurance that forward - looking statements will prove correct and investors are cautioned 
not to place undue reliance on any forward - looking statements. 

FORWARD 
LOOKING 
STATEMENTS



TODAYPAST

Promising assets with high 
GROWTH POTENTIAL

VALUATION UPSIDE 
for each company

BOOSTED BY
STRONG CULTURE

MANAGEMENT MODEL
AI 

Prosus Ventures

PROSUS LATAM

ECOSYSTEM

BIG DREAM 

THINK BIG
is part of 
our culture

We want to take 
it beyond our 
vision into the 
whole ecosystem



#1 CLASSIFIEDS

#1 EVENTS

PAYMENT AND CREDIT
#1 FOOD DELIVERY

#1 ONLINE TRAVEL

~ 60M Customers
GMV US$14B

~ 5M Customers
GMV US$6B

~ 50M Customers

~ 3M Customers
GMV US$300M

bČĦÛťšřš7ğĦðąÃĦÛ×šÐÃğÛ×šČĆšƷŕŏašðCČČ×šÑĪğĦČąÛěğŤšƷŔŏašh[·š,ěÃŃðÿšÑĪğĦČąÛěğšÃĆ×šƷŗašDespegar transactions

ECOSYSTEM BIG NUMBERS

~100M
ÑĪğĦČąÛěğšř

~US$20B
GMV

~US$400M (FY26)
in ecommerce EBIT

R$110B (FY26)
TPV iFood + Zoop + 

Despegar + OLX + Sympla
6th largest Brazil payments company 

vs. 

100M
customers

~US$52B
GMV (2024) 

~US$2.6B
total EBIT (2024)

~US$200B
TPV Latam (2024)

OUR CONNECTED 
ECOSYSTEM IN 
LATAM 
is comparable to 
US$100B market 
cap companies



BRL

+7B
GMV per month

20%
New Businesses GMV

2012 2018 2025

BRL 
~4.0B

BRL 
~2.5B

Food MarketPlace

Full Service

New Businesses

7·thb7b¢L [šDwh²¢Jŧ

Food
Delivery

Groceries

Pharmacy

BeveragesWallet |
iFood Pay

iFood 
Benefits

Dine- in | 
In Store

7·thb7b¢L [š[h¸ [¢¸ŧ

iFOOD
proven track record
of growth and 
profitability over 
the years

POWERED  BY



DESPEGAR
a winning value 
proposition 
and scalable 
business model

{¢whbDšDwh²¢Jŧ

+41%

CAGR (%)

1.4

2.5

4.1

5.3
5.6

2020 2021 2022 2023 2024

Despegar (Gross
Booking - $B)

POWERED  BY



HORIZONTAL CLASSIFIEDS 
LEADER WITH STRONG BRANDS

STRONG NETWORK EFFECTS 
LEAD TO BARRIERS TO ENTRY

Differentiating nation - wide 
triple - bundle offering in real estate

Leading classifieds player in Brazil , 
with strong OLX brand (horizontal)

Undisputed No.1 position in 
real estate, widening gap vs #2

Close competitor in Auto 
(Owner of volume market)

POWERED  BY

OLX
the largest 
classifieds player 
in the region



ONLINE TICKETING LEADER

POWERED  BY

SYMPLA
leading events 
platform powered 
by network effects

+40%

LED TO EXPONENTIAL GROWTH

2017 2018 2019 2020 2021 2022 2023 2024 2025

GMV (BRL M)



těČğĪğš[ ¢ ašƀĦČ-ÐÛƁšƫš7ÑČğļğĦÛąšĵðğðČĆ

Trillions - potentially double or more 

těČğĪğš[ ¢ ašƀĦČ-ÐÛƁšŸa wX7¢t[ -7šƫšCLb¢7-Jšƫš,¦{Lb7{{š7·¢7b{Lhb{Ź

BRL 5T TAM

Prosus LATAM today 
(MARKETPLACE + FINTECH)

BRL 1T TAM

We are pursuing 
a significant 
TAM EXPANSION



FROM: STANDALONE 
LEADING ASSETS

Payment &
Credit

Food 
Delivery

ClassifiedsEvents Online Travel

Partnerships MobilityProsus
Ventures

+ MORE INSIGHTS TO 
DRIVE BEST USER 

EXPERIENCE

Payment &
Credit

Food 
Delivery

Classifieds

DiscountsOnline 
Travel

Events

Mobili
ty

Mobility

LCM &
OPERATORS

TO: SYNERGISTIC 
LARGE ECOSYSTEM

COMBINING 
OUR LEADING 
ASSETS WITH
LCM & operators 
to drive 
ecosystem 
acceleration



ONSITE OFFSITE INSTORE

Å Restaurant and Shop
Deliveryman

ASSETS GOVERNANCE

Audience

ADS AUDIENCE BUILDER

Å Other ecosystem 
and partner assets

CLOSED LOOP

SELF- SERVICE PLATFORM

CAN WE 
DREAM 
with retail 
media business?



EXPONENTIAL
ECOSYSTEM 

WE KNOW HOW TO DO IT!

INNOVATION EVERYWHERE!

MANAGEMENT
MODEL

CULTURE 
HIGH 

POTENTIAL
ASSETS

PROSUS HAS 
A PROVEN 
TRACK RECORD 
building strong 
and innovative 
ecosystems



2011 2013 2015
2018

2020

2021

2022

iFood is 
created 
(DiskCook )

1st investment 
from Movile
(Prosus) 

1 million
orders per month

Breakeven
and Ecosystem Vision

+120M

iFood launches 
Logistics Model (1P)
and starts to build  
Proprietary AI Models

2025

Monthly orders

New Business
Groceries and Fintech

ƀ Ć×šĶÛƃěÛšúĪğĦš
DÛĦĦðĆèš{ĦÃěĦÛ×ŨƁ

A BRIEF OVERVIEW 
OF iFOOD'S HISTORY
proven track of growth 
and innovation

POWERED  BY



WE BUILT #1
BRAZILIAN BRAND

MOST LOVED BRAZILIAN BRANDS

POWERED  BY

OUR MAIN ASSET
brand recognition 
allows us to believe 
we are on the 
right path
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+120M
Monthly Orders!

2 5

30

10

1

2

2022

2023

2024

2025

2017

1 GROW NEW ENTRANTS

PHASE 1

Acquisition Strategy

Investments Optimization

Advanced AI - based segmentation
of customer base

Loyalty as a retention tool

1 KEEP GROWING AND 
IMPROVE FREQUENCY

PHASE 2

POWERED  BY

OUR STRATEGY
how did we 
get here?



We are building a 
-ČĆĵÛĆðÛĆÑÛš7ÑČğļğĦÛąŧ

GROCERIES AND 
WHOLESALES

BEVERAGES

PHARMACY

CREDIT

PAYMENTS

DINE IN

ADS

RESTAURANTS

DRIVERS

USER

ŧČççÛěðĆèšÃšComplete Portfolio , that 
benefits Users, Merchants and Drivers.

AND WHAT
are we building?

POWERED  BY



GMV/AUM (BRL B)
Mar/2025

2.5
(25%)

DINE- IN 

2.7
(27%)

iFOOD PAGO
(B2C + B2B)

2.2
(23%)

FOOD DELIVERY
FULL SERVICE

2.9
(29%)

FOOD DELIVERY
3P

M
A

R
K

E
T

P
LA

C
E

0.7
(7%)

ADJACENCIES

17

POWERED  BY

An ecosystem 
of promising 
EXPONENTIAL 
GROWTH

Note: Values including Dine - In M& ƃğšƗšðCČČ×štÃèČšðĆÑÿĪ×ðĆèš-ěÛ×ðĦšAuM

2015

BRL

+10B
per month

2016 2017 2018 2019 2020 2021 2022 2023 2024 20252014



OUR RIGHT TO WIN = GROWTH 

Food
Delivery

Pharmacy

Groceries

Beverages

Dine- in

ÅUnder- penetrated, 
Large Markets
ÅProduct, price ,

& Service Level
ÅLoyalty program

ÅDigitalization, Offline 
Traffic Growth
ÅCRM- embedded

payment solutions

ÅAffordable meal + 
Efficient Logistics
ÅAI deployment
ÅLoyalty program

CONSUMER
FOOD SERVICE

~500B

COMBINED TAM 

~1.400B

TAM (B) DRIVERS

POWERED  BY

iFOOD MARKETPLACE
The power of multi - verticals compounding growth

A GROWTH STORY WITH PLENTY RUNWAY TO GO

Groceries, 
Pharma &
Beverages

Dine- in

Food delivery

2012 2014 2016 2018 2020 2022 2024 2025 Long- term

CLUBE iFOOD
as an important Growth Lever 

BEST LATAM 
LOYALTY PROGRAM

+ Frequency
+ Retention

GMV (BRL B)



Apr- 23 Apr- 24 Apr- 25

Credit AuM

0.3 0.6
1.0

4.2
5.3

3.2

Payments 
TPV (BRL B)

AND FUTURE!

AuM (BRL B)

~80% 
Online GMV

Growth 
w/Controlled 
Delinquency

PROMISING EVOLUTION

Apr- 23 Apr- 24 Apr- 25

POWERED  BY

iFOOD PAGO 
unlocking value 
for both partners 
and customers

w7{¢ ¦w b¢ƃ{š, bX

Dwh²¢Jŧ

PAYMENTS

DIGITAL 
ACCOUNT

CREDIT 
FOR SUPPLY

CREDIT
FOR GROWTH

,hh{¢LbDšw7{¢ ¦w b¢ƃ{š

FLYWHEEL

UNIQUE ASSETS

Sellers Data

Money InCredit
Principality

ŧ¢Jwh¦DJšh¦wš


